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Steve’s Custom Canvas &
Upholstery Re-opens at
765 County Line Road

Pictured, L to R:  Greg Palis, Dany Francis, Mary Palis, Steve Palis (with scissors), 
Denise Palis; and Jim Switzer, Cheryl Legg, Tim Strickland, Ontario Chamber 
members. (Story page #2) 

Prime Corner Location Available For Lease
@ NYS Rt. 104 & 765 County Line Road (Story page #2)

Little House Boutique, 2019 Ridge Rd., Ontario,
Celebrates Grand Opening, Story pg. #3

Ontario Chamber Holds Annual BanquetLittle House Boutique Opens in Ontario

Brian Natale Farmers Insurance Agency sponsored
the Business Improvement Award presented to Mike
Bechtold, owner of OptiPro Systems, 6368 Dean Parkway.
More photos and story on pg. #4

http://www.ontarionychamber.org


August 20, 2019. Steve Palis, owner of Steve’s Custom Canvas and Upholstery, welcomed Ontario
Chamber members to help in the grand opening ribbon cutting celebration to his business at 765 County Line Rd.
His business, located at the northwest intersection of County Line Rd. and NYS Rt. 104 since 1990, suffered a fire in
June 2015 that completely destroyed the structure. In the interim, having to deal with the insurance company and
getting plans together for a new building; he relocated his business to Tebor Road, in Webster.

The new building, constructed by Steve Azzano, of Azzano Custom Homes, completed in 2019, affords an
ample workspace and dust free environment to work on boats and other pieces of commercial equipment. Steve
constructed all of the large sewing and cutting tables he uses in his business. On the west end of the building is the
custom canvas and upholstery business and at the east end is 3100 square feet available for lease.

When you enter the 3,100 sq. ft. of rental space, you are attracted to the natural light, open-air design.
The area has two handicapped accessible bathrooms, a utility room, and a ground level overhead garage door to
allow ease in moving equipment and receiving supplies. The high ceilings allow your eyes to travel upward to a
natural wood staircase leading to an open loft space. The floors have radiant heat and are covered with ceramic tile
that resembles wood planks. The space is suitable for retail sales, professional offices, food or beverage businesses,
medical services and more. The parking lot is paved with provisions for handicap parking allowing easy access to a
ground level,double-door entry. The highly visible, corner lot location on NYS Rt. 104 and County Line Rd. is
controlled by a traffic light for safe ingress and egress. If you are interested in renting, please call Steve Palis at 585-
265-1170 for more details. Rent is negotiable.

Steve’s Custom Canvas and upholstery business offers customers services in the following categories:
• Custom Commercial Canvas Applications (one-off designs and prototypes, as weatherproof cab 

enclosures/covers)
• Custom Awnings – home and commercial – installation/maintenance/repairs
• Custom Marine Canvas – tops, covers, repairs, and replacements
• Marine and Auto Interiors – custom seating and cushion

For more information about his customized work, 
go to www.stevescustomcanvas.com or call 585-265-1170.

This past Earth Day, Governor Andrew Cuomo signed legislation to ban the sale of 
single-use plastic bags in New York. With the ban, which goes into effect March 1, 2020, New York 
joins California and Hawaii in taking significant steps toward reducing pollution and protecting aquatic 
and terrestrial habitats.

According to the EPA, the U.S. uses over 380 billion plastic bags and wraps annually, 
an estimated $23 billion cost. These bags are often not disposed of properly and do not degrade, 
ending up as litter on lands and in waters where wildlife can ingest them. The ban will not only 
reduce the amount of plastic that ends as refuse but will also help reduce the greenhouse gas 
emissions associated with plastic bag production and disposal, from petroleum used to produce the 
bags to emissions from the transportation of bags to landfills.

Under the new law, garment bags, trash bags and any bags used to wrap or contain 
certain foods, such as fruits and sliced meats are exempt from the ban. Additionally, counties or cities 
will also be permitted to charge a five-cent fee for single-use paper bags, with three cents from the 
fee going to the Environmental Protection Fund. The remaining two cents will go to the locality to pay 
for distribution of reusable bags.

New York State Plastic Bag Ban

Steve’s Custom Canvas (cont’d. from pg. #1)

Pictured at right is a custom made sewing
table made by Steve Palis for his business.
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ONTARIO. On Sept. 1, 2019 Ontario Chamber of Commerce members welcomed Little House 
Boutique with a ribbon cutting ceremony for their grand opening.  The shop is owned by Christina 
Barnum and is located at 2019 Ridge Road, at the northeast corner of Ridge and Furnace Roads.  
Christina describes the shop as an “eclectic mix of clothing, handbags, jewelry, and more. And you 
will find this store is different than the average thrift shop.  It is full of beautiful handpicked items.  
New, gently used, hand crafted, and vintage treasures.”  

Christina purchases upscale items from estate sales, garage sales, or the Internet.  She also makes 
most of the jewelry items that are sold.  Little House Boutique carries your all kinds of things:  
Vintage Fossil, Tommy Hilfiger, Sac, Vera Bradley, Steve Madden, Lea Sophia, Kate Space.  In 
addition:  sterling silver, raw and tumbled gems, jasper donut stones, vintage pins, and collectibles.  
Classes are also offered to make and take, minor repairs, the great purse exchange and more.   
Christina’s motto is “making fashion fun and affordable!”  

Little House Boutique supports a variety of charities and collects men’s coats and blankets for 
Blessed Hope Community Church in Webster for the homeless.  Other charities include A Second 
Thought, 349 West Commercial St., East Rochester, NY 14445 and Sweet Charity, Whitney Road, 
Fairport, NY  14450.  

Hours for Little House Boutique are 11 am to 7:30 p.m., Tuesday, Wednesday, Thursday; 11 am to 
5 pm on Friday; and 10 am to 3 pm on Saturday and Sunday.  Phone is 585-269-0600; email:  
littlehouseboutique968@gmail.com.  Join them on Facebook:  
https://www.facebook.com/littlehouseboutique.com.   Come and find your bliss, your bling, and 
your thing! 

L to R:  Sue Yantch, Sue’s Hair Trends, Christina 
Barnum, owner, Tasha Will, employee
2nd row:  Jim Switzer and Brian Natale,
Farmers Insurance Agent, and Chamber Members

A vintage display case holds jewelry and other
treasures inside Little House Boutique.
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A banquet and business meeting of the Ontario Chamber of 
Commerce was held at the Ontario Golf Club, 2101 Country 
Club Lane, Ontario, NY on Sept. 19, 2019.   The evening began 
with a social gathering at 5 pm and a buffet dinner was served 
at 6:30 p.m.  Approximately 145 people attended the dinner, 
which set a record.  Brian Natale was elected to serve a three-
year term as Board of Director of the Ontario Chamber of 
Commerce (2019-2022). NYS Sen. Pam Helming and 
Assemblyman Brian Manktelow presented Citations to our 
award winners. 

The following persons/organizations were recognized: 

Business of the Year 2019 – Konstantinou’s Restaurant Brick
Oven Sports Bar, Pro and Jeanee Konstantinou.  This is co-
sponsored with the Ontario Chamber and the Ontario-
Walworth Rotary.

Union Hill Volunteer Fire Dept. – Recognized for their 75 
years of service to the Ontario community (1944-2019).

Jim Doyle, received a Lifetime Achievement Award, sponsored 
by Lyons National Bank.  Jim has a 50-year legacy of repair and 
maintenance of vehicles, lawn, garden, winter, small engine 
and related equipment in the Hamlet of Fruitland.  Jim also 
found a niche in service to the residents and business owners 
of the Town of Ontario and County of Wayne by continuing a 
family tradition in the volunteer fire service, from line officer 
and fire chief, to fire commissioner, fire investigator, deputy 
county fire coordinator and exempt fireman for the county, 
insisting on finding the cause of fires.

Bill Shaver, received Citizen of the Year Award, sponsored by 
Reliant Community Credit Union, and a quilt provided by the 
Quilt of Valor Foundation.  The foundation presents quilts to 
honor all veterans. 
During his 45 years residing in Ontario, he has achieved an 
outstanding record of volunteer service in the Ontario 
Volunteer Emergency Squad (12 years), Ontario Volunteer 
Fire Company (45+ years) and Ontario Exempt Firemen’s’ 
Association, with duties ranging from driver, medic, assistant 
chief, fire safety officer, past president, and service as trustee, 
and current president, of the Furnaceville Rural Cemetery 
Association.

OptiPro Systems, owned by Mike Bechtold, received the 
Most Improved Business Award, sponsored by Brian Natale –
Farmers Insurance Agency.   OptiPro recently celebrated a 
15,000 sq. ft. expansion at 6368 Dean Parkway.
OptiPro is a ”world leader” in providing innovative 
manufacturing and metrology solutions for the metalworking, 
precision optics and advanced ceramics industries machining 
techniques, fixturing, tooling, accessories and consumables to 
enhance manufacturing productivity and improve part 
precision.

Birthright, received the Community Organization Award,
sponsored by Sue Yantch, Sue’s Hair Trends. Birthright is an 
international organization that supports parents by providing 
clothing, equipment, diapers, etc. for babies. Nora Craft, 
Director was present to accept the $100.00 donation from the 
chamber. 

Ontario Chamber Banquet
Trophy Awards Presented to Our 
Annual Winners by
Our Sponsors, purchased from 
Custom Trophies, Palmyra, NY.

Jim Switzer, & Pro Konstantinou, accepting Business of the Year Award & 
Susan Salvaggio, Pres of Ontario – Walworth Rotary Club.

Sen. Pam Helming, Patti & Greg Read,
UHFD, and Assemblyman Brian Manktelow

Jim Doyle accepting Life Achievement 
Award from Jarrod Crawford, Lyons
National Bank

Kelly Farrell, Bill Shaver, and Robin Sheets from Reliant Community
Credit Union presenting Bill’s  Citizen of the Year Award

Brian Natale, Farmers Insurance Agency, center, presenting the
Business Improvement Award to Lynda and Mike Bechtold of OptiPro

Sue Yantch, Sue’s Hair Trends presenting the Community Organization
Award to Nora Craft, center, from Birthright with Assemblyman B. Manktelow
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American Legion to Host Preventive Health Screening on October 7, 2019
Life Line Screening, a leading provider of community-based preventive health screenings, will offer their

affordable, non-invasive and painless health screenings at American Legion Meyers Ingraham Post #428,

6180 Knickerbocker Rd., Ontario, on 10/7/2019. Five screenings will be offered that scan for potential

health problems related to: blocked arteries which is a leading cause of stroke; abdominal aortic

aneurysms which can lead to a ruptured aorta; hardening of the arteries in the legs which is a strong

predictor of heart disease; atrial fibrillation or irregular heart beat which is closely tied to stroke risk; and

a bone density screening, for men and women, used to assess the risk of osteoporosis. Register for a

Wellness Package which includes 4 vascular tests and osteoporosis screening from $149 ($139 with our

member discount). All five screenings take 60-90 minutes to complete. In order to register for this
event and to receive a $10 discount off any package priced above $129, please call 1-888-653-6441 or
visit www.lifelinescreening.com/communitycircle or text the word circle to 797979

LaMora Farms, 5925 Ontario Center Rd, Ontario, NY
1st Annual Harvest Festival Oct. 5-6 (rain dates Oct. 12-13)

(585) 734-8904
Self-serve fruits & vegetables.  Gazebo stand, open dawn until dusk 7 days a week through November.  

U-pick apples & pumpkins in season.  1st Annual Harvest Festival Oct. 5-6 (rain dates Oct. 12-13) offering 

u-pick apples & pumpkins, wagon rides, corn maze, food, games & fun for all ages.  Open daily.

Pickup Your Brochures & Apple Passport at Ontario Town Hall

1850 Ridge Road, Ontario, NY 14519 
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Trail Works, Inc. is a non-profit organization that was founded in Wayne County in 1997 by a
small group of dedicated trail users interested in trail development and expanding trail use.
We would like to extend an opportunity to Ontario Chamber of Commerce members to join
Trail Works. Trail Works membership provides the following opportunities:
• 30 Passport Trails in Wayne County
• Wegman’s “Hit the Trail” Passport Book
• New “Hit the Trail” Phone App (free download at Google Play Store/Apple App Store)
• Biannual drawings for $250 Wegman’s gift card
• Newsletters, eBlasts, Social Media, and much more

Throughout the year, Trail Works also offers many organized events. These include
guided hikes lead by Trail Works members, bike rides along the Erie Canal, kayak/canoe
events, summer picnics, and winter events. In addition, the new “Hit the Trail” App offers
virtual badges you can earn, including green badges, winter badges, and history and mural
badges. Membership to join Trail Works is as follows:

Individual $15
Family $25
Corporate $50

Please mail your check, with name, address, phone and email to Trail Works, Inc. P.O.
Box 43, Williamson, NY 14589. Checks are payable to Trail Works, Inc.

EVERYONE COUNTS.  The census counts every person living in the U.S. once, only once, and in the right 
place.
IT’S ABOUT FAIR REPRESENTATION.  Every 10 years the results of the census are used to reapportion the 
House of Representatives, determining how many seats each state gets.
IT’S IN THE CONSTITUTION.  The U.S. Constitution mandates that everyone in the country be counted 
every 10 years.  The first census was in 1790.
IT’S ABOUT $675 BILLION.  The distribution of more than $675 billion in federal funds, grants, and support 
to states, counties and communities are based on census data.  That money is spent on schools, hospitals, 
roads, public works and other vital programs.
IT’S ABOUT REDISTRICTING.  After each decade’s census, state officials redraw the boundaries of the 
congressional and state legislative districts in their states to account for population shifts.
TAKING PART IS YOUR CIVIC DUTY.  Completing the census is mandatory:  It’s a way to participate in our 
democracy and say “I Count.”

How the Census Data Is Used:
Businesses use census data to decide where to build factories, offices, and stores which create jobs.
Local governments use census for public safety and emergency preparedness.
Real estate developers use the census to build new homes and revitalize old neighborhoods.
Residents use the census to support community initiatives involving legislation, quality-of-life and 
consumer advocacy.  (In 2020 you will be able to respond to the census online!) www.census.gov
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Small Business Marketing Strategies; 
Savvy Digital Approaches

Article by: Gina Marie Mangiamele
Certified Business Advisor for the Brockport SBDC

Think back to the 1980s when newspaper, television and radio dominated the advertising and marketing industry. 
Rolodex cards, business card files and “Day-Timer” calendars were the tools of the trade for reaching customers with product 
information. Within a very short time, with the advent of the personal computers, database storage and software development 
became a game changer for American business owners and the world.

New pioneers like Robert and Kate Kestnbaum, initiated new ideas about marketing automation and leveraging 
electronic databases as a pathway to track customer information. In the mid-1980s, (1986), together with Robert Shaw, they 
founded a whole new approach to sales and marketing with the development of specialized Customer Relationship Software 
(CRM). Technology was a big game changer for business owners, who today, are still trying to master an ever-changing, fast 
paced platform of digital marketing based on content driven relationships with customers.

To grasp the methods of digital marketing, it’s necessary to first realize the marketing term that drive the digital 
marketing world. Here I’ve provided some basics you should know:
• AI Artificial Intelligence and Machine Learning 

• BD Big Data
• BLOG Digital platform for writing journals, stories and articles 

• CRO Conversion Rate Optimization
• KPI Key Performance Indicators

• MA Marketing Automation

• PPC Pay Per Click
• PSM Paid Search Marketing

• SEO Search Engine Optimization
• SMM Social Media Marketing

• … and the list goes on and on.
For small business owners this can all be overwhelming to stay current and still run your business.  With a little 

planning, however, small business owners can leverage technology to drive customers to your door step. After all, it’s still about 
sales and profitability.

Like any successful approach, planning is key to the outcome desired. Knowing small business owners are very 
engaged and over committed, it goes without saying that deliberate scheduling to tackle the digital marketing approach is a 
must. It certainly is not going to come together without a commitment to the process and dedicated time of four (4) to six (6) 
hours with the company’s team. 

Once gathered, begin with working on these steps:
Collect product, customer and sales data. Have historical data on hand.

Determine what you are trying to achieve. Is it increased sales of a product or service? Do you want to increase the 
email capture rates? Perhaps it’s about learning more about what you can do for less money by leveraging technology. Set clear 
goals, be sure they are achievable and stay focused.

Establish how you will measure results. By what measurement will you know you have reached your goal? This is key 
to determine if your approach was effective.

Figure out the time period for engagement and when it will start and end.
Set a budget. Assign dollars to the campaign and use it all.

For example, if a newly opened hair salon needed to communicate its opening and gather new customers, the 
approach may look something like this.

Goal: Increase clientele to 55 new customers over a 60 day period. (Quantitative)

Begin digital marketing on October 1st, 2019 and end on November 30th, 2019 (Timely)

Ads: Launch Facebook ads to zip codes 14608, 14604, 14610 and 14603. Target brides and bridal party. Offer special 
cost break on services. (Demographics)
Ads: Linked-in ads for the same customer base. Target professional women

Website: Refresh website to reflect grand opening, establish landing page with email funnel and capture activity. (Get 
$10 coupon by giving email address). Add self- scheduling on the website. (Customer focused and targeted to their needs)

Press releases: launch digital copy of press releases to news outlets about special breast cancer fund raiser. Use 
Facebook live or Periscope to broadcast the event. (Public Relations/Social Justice)
Hopefully, you get the idea.

The opportunities to leverage technology on an assortment of platforms means that you have excellent choices as to 
where to place your digital marketing dollars. Linked-In advertising is rising to a new level of results. Gary Vaynerchuk, a highly 
successful entrepreneur who transformed his father’s wine business into multi-million dollar online store, Leveraged digital 
marketing to grow the business. He advocates for Linked-In advertising as the best option in 2019. (Check out his YouTube 
Channel)

Examine what digital platforms your customers utilize and meet them where they are. Today, Baby-boomers are 
mostly on Facebook and Gab, while Gen-Z are found on Twitter, Instagram and Tic-toc. Working professionals are found on 
Linked-In, while YouTube dominates across age and occupation. Vandita Grover, a freelance Contributor for Ziff Davis B2B, in his 
article based on an information from the National Retail Federation, stated that Gen-Z will number 2.6 million with a buying 
power of $44 Billion annually. Yes, billion with a “B.”

In closing, know that any digital marketing strategy should include an expert who knows this space. There are many 
companies that will provide excellent assistance and freelancers can be found on www.fiverr.com with great results. In all cases, 
feel free to contact the SUNY College at Brockport SBDC for assistance with resources and advice for formulating a great digital
marketing campaign. Please note: The SBDC has relocated to 321 State Street, 6th Floor, Suite 638, within the Monroe 
Community College Downtown Campus. You are invited to call (585) 395-8410 for appointment. 

Pg. 7



WELCOME BACK RENEWING CHAMBER MEMBERS!
Thank You For Being So Prompt With Your Dues

Your Continued Support Is Appreciated

Welcome New Members to the Ontario Chamber!

If you would like your marketing materials distributed to new residents in Ontario, please 
deliver 50-100 items to Edward Jones, 6323 Knickerbocker Rd., Ontario, NY 14519, 
Attention:  Aileen Hurlimann.  Approximately 12-15 packages are delivered each month.  
This is an excellent opportunity, especially for NEW businesses, to reach new customers  
and introduce your business name and services to the public.  Flyers, brochures, business 
cards, pens, pads, key chains, etc. will all be appreciated. 

Welcome Package Materials Needed

Officers: (terms expire in 2020)
Donna Burolla, President 
(315) 524-8286
Sherry Verstraete, V.P.
(585) 820-8801
Jim Switzer, Treasurer –
(585) 750-2277
Cheryl Legg, Secretary –
(585) 315-0935

Board of Directors: (3  year terms)
Brian Natale, Farmers Insurance – term expires 2022
Sue Yantch, Sue’s Hair Trends – term expires 2021
Joellen Simone  - Nature’s Way Floral and Garden – term   expires 2020
Tim Strickland, Community Liaison
(585) 370-1328

Travel, community, and tourism information is located in the display racks, sponsored by the 
Ontario Chamber, in the Ontario Town Hall and Library foyer, 1850 Ridge Rd., Ontario, NY 

CHERYL LEGG, Chamber Secretary, 7269 Ontario Center Rd., Ontario, NY 14519
LORI FURGUSON’S TAX PLANNING & PREPARATION, 2005 Ridge Rd., Ste. F, Ontario, NY 14519
CAM’S PIZZERIA, Jason Benton, 2002 Ridge Rd., Ontario, NY 14519   

LITTLE HOUSE BOUTIQUE, Christina K. Barnum, 2019 Ridge Rd., Ontario, NY 14519
Cell:  585-269-0600; Hours for Little House Boutique are 11 am to 7:30 p.m., Tuesday, 
Wednesday, Thursday; 11 am to 5 pm on Friday; and 10 am to 3 pm on Saturday and Sunday.   
email:  littlehouseboutique968@gmail.com.  Join them on Facebook:  
https://www.facebook.com/littlehouseboutique.com.   Come and find your bliss, your bling, 
and your thing! 

Coming Soon 
Ontario View Business Park

Will Build to Suit – Industrial Flex Space -
up to 200,000 Sq. Ft.

Call Mike 585-766-5725
Or email:  ontarioviewproperties@gmail.com
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The school emphasize etiquette and education as the first and foremost step
to growing within the martial arts program. Students are strengthened in basic
good manners and respect. As owner Gary Evarts emphasizes, “you are not just a
martial arts student within these four walls. Each student follows a path of
maturity and rules both inside and outside the school. Participants must practice
ethical behavior, before they may even apply for their belt testing”.

The curriculum's teachings benefit both children and adults. They nurture
“life skills” self-discipline, honesty, integrity and much more.” As Evart stated,
“students learn from the difficulties on the path to black belt. They learn from
their struggles, and this will build character.”

The program was brought to N.Y. in 1979 and was brand-new to the USA.
Evart began learning the Art in 1974, in South Carolina. The Ontario location
opened in 2010, prior to this they were based in Webster. The current sites of Kuk
Sool Won studios are in Ontario: 369 Route 104 (585-216-2122), Williamson: 4081
West Main St (315-589-4066), and Wolcott: 11807 West Main St (315-594-8991).

Evart is a world champion, but his philosophy, places his students above
himself. “I do not want my students to be as good as me, I want them to be
better”. Evarts Grand Champion students’ accolades are proudly displayed on a
wall in the Ontario locale.

There have been many accomplishments for Evart in the world of Kuk Sool
Won, but his finest moments were watching his daughter, Jessie, grow into a
teacher of martial arts. Jessie resides in the Philadelphia area and teaches
women’s self-defense.

The techniques taught encompass 3,608. There are 68 different kicks, and
24 traditional weapons to learn. The entire collection progresses through levels of
“physical, mind and heart.” We are trying to enlighten our students to be really
good human beings. To be in control, independent and balanced.”

As of this writing Evarts will be stepping aside and transferring the Ontario
studio to his long-time student and friend Jason Lee. Over 1,280 students have
advanced through the Ontario / Williamson schools. The three branches have
trained over 300 Black Belts.

Interviewed by Joellen Simone, Nature’s Way Florist and Garden

Ontario Chamber of Commerce
September, 2019

Business of the Month
Kuk Sool Won

(Traditional Korean Martial Arts)
396 NYS Rt. 104

Ontario, NY 14519
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FedEx
Outdoor box
Advantage Auto Supply
2045 NYS Rt. 104, Ontario, NY
Phone (store) (315) 524-2691
Daily Pickup @5 pm
Monday thru Friday
None on weekends/holidays
Western Union
Dollar General, Ontario Plaza
1250 NYS Rt. 104, Ontario, NY
Send & Receive
Money/Messages
Walgreens – FedEx & Western Union
6296 Ontario Ctr. Rd., Ontario, NY
S.E. corner @ NYS Rt. 104
Phone (store) (315) 524-2511
UPS (United Parcel Service)
Secor Hardware (within store)
Tops Plaza, S.E. corner of NYS Rt. 104
and Furnace Rd., Ontario, NY
The service is available during regular
store hours
Phone (store) (315) 524-4052

Delivery Tips 

2019 Chamber Meetings

January 21st
February 18
March  18th
April 15th
May 20th
June 17th
July 15th
August 19th
September 16th
September 19 – Annual Banquet
October 21
November 18
December – No Meeting

All chamber members are invited to
attend as well as the general public.
Meetings are held at the Ontario
Town Hall, 1850 Ridge Road in the
town board meeting room and
begin at 3:30 p.m.

Mobile DMV at Webster Public Library
Mondays 10-3:30; except holidays

Ontario Chamber of Commerce – Membership Application 

Membership Dues:  $50.00 annually.  Please make checks payable
to Ontario Chamber of Commerce, and mail to PO Box 100, Ontario, NY 
14519-0100

BUSINESS NAME:______________________________________

NAME OF OWNER: ____________________________________

TYPE OF BUSINESS: ____________________________________
MAILING ADDRESS: ____________________________________

(No. and Street)
________________________________________

(Post Office Box)     (City, State, Zip) 
BUSINESS ADDRESS: ________________________________________

(No. and Street)
________________________________________
(Post Office Box)    (City, State, Zip) 

HOME PHONE: _________________________________

BUSINESS PHONE: ______________________________

EMAIL ADDRESS: _______________________________

WEBSITE ADDRESS: _____________________________

FAX NUMBER: _________________________________

*PERMISSION TO ADD TO ONLINE BUSINESS DIRECTORY (circle one)  
YES    NO

*(We depend on members to provide updated information as it occurs.)

The Ontario Chamber of Commerce is open to membership for
all businesses and residents. You do not need to be a local
business or resident to join. There is only one level of member-
ship at $50.00. Some of our business support projects include:
Business of the Month; Ribbon Cutting Ceremony; Support for our
Business Improvement District. Community projects include:
Support for the Ontario Food Pantry; Christmas Tree Lighting
Event; Scholarship given to a Wayne Central graduate;
Distribution of Welcome Packages to new residents. For more
Information about additional projects please visit our website:
www.ontarionychamber.org. Please consider joining us and
becoming part of our team to support businesses and our
community. Your membership would be welcomed!

Ontario Chamber of Commerce
Membership Information 
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